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PORTFOLIO

EDUCATIE

WERKERVARING

OVER MIJ TALEN

VAARDIGHEDEN

Bachelor of Graphic design
ArtEZ, Arnhem, 2020

Master of Type and Media
Royal academy of the arts, KABK, Den Haag

Met 7+ jaar ervaring in branding, visuele communicatie en multimedia design (B2B & B2C) vertaal 
ik complexe ideeën naar impactvolle designs en campagnes. Mijn sterke design skills en strategisch 
inzicht zorgen voor visuele meerwaarde en effectieve content.

• Nederlands
• Engels
• Russisch
• Duits

Goed
Goed
Goed
Matig

– Ontwikkeling en uitvoering van een vernieuwde visuele identiteit en rebranding
– Creatie van social content, campagnes en strategie met focus op merk- en employer  
   branding
– Design voor print en digitale media, inclusief fotografie en videografie
– Cross-functionele samenwerking en aansturing van creatieve projecten
– Trend- en concurrentieanalyse ter onderbouwing van conceptontwikkeling

2023 — 2024

ELEO Technologies
Helmond, NL 
Art Director & Creative Designer

– Strategisch en visueel verantwoordelijk voor contentcreatie en merkuitingen
– Beheer en uitvoering van socialmediakanalen en contentplanning
– Ontwerp en organisatie van internationale expo’s en beurzen
– Creatie van digitale en fysieke marketingmaterialen, inclusief webdesign
– Aansturen en coördineren van externe creatieven en bureaus

2024 — HEDEN

Innofaith Beauty Sciences
Eindhoven, NL 
Content Marketeer & Interim Manager

– Branding en grafisch ontwerp ter versterking van Lightyear’s visuele identiteit
– Creatie van moderne social media visuals en marketingmaterialen
– Design voor print en digitaal, incl. fotografie en videografie
– Ontwikkeling van employer branding en visuele communicatie voor events
– Conceptontwikkeling, projectcoördinatie en interdisciplinaire samenwerking
– Event design & uitvoering: o.a. CES Las Vegas, Goodwood, Fully Charged Amsterdam

2022 — 2023

Lightyear, Atlas Technologies
Helmond, NL
Visual Designer

– Branding en grafisch ontwerp voor diverse opdrachtgevers
– Creatie van visuele concepten voor print, digitaal en social media
– Ontwerp van marketingmaterialen, employer branding en websites
– Fotografie, videografie en digitale illustraties ter ondersteuning van campagnes

2018 — HEDEN

Studio Gajana Aslanjan
Eindhoven, NL
Designer/Art Director/Marketing

Contact
+316 58 97 86 64

info@gajanaaslanjan.nl
Locatie: Eindhoven, NL

Innofaith Beauty Sciences
ELEO Technologies B.V.
Atlas Technologies B.V. — Lightyear
NHA Opleidingen
Radboud University, Nijmegen
KAF museum, Almere
Isolatie.com
Flex&Glans

RECENTE CLIENTEN

— Management en  
    Leiderschap
— Branding en Identity
— Concept Design
— Type Design
— Digitale Illustraties

— Typografie
— Fotografie
— Social Media Managing
— Communicatie en 
    Samenwerking
— Foto Editing 

— Adobe Design Programs
— Glyps, Robofont
— Blender, Unity (beginner)
— HTML, CSS
— Microsoft Office
— Video Editing

Behance.net

HALLO, MIJN NAAM IS:

IK BEN EEN:

CONTENT CREATION SPECIALIST
& ART DIRECTOR

7+ JAAR ERVARING

https://www.gajanaaslanjan.nl/
https://gajanaaslanjan.nl/
mailto:info%40gajanaaslanjan.nl?subject=
mailto:info%40gajanaaslanjan.nl?subject=
https://www.behance.net/gajana_aslanjan/projects
https://www.behance.net/gajana_aslanjan/projects
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Portfolio 2025
Gajana Aslanjan
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Lightyear 
Photography
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Lightyear              Branding Photography

I organized and directed several photoshoots for 
Lightyear in Eindhoven, England, and Amsterdam.  
I was also the photographer for these shoots and 
did some editing to the images afterwards.
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Lightyear              Branding Photography
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Lightyear              Branding Photography



7/84  Gajana Aslanjan  Portfolio        info@gajanaaslanjan.nl  +31658978664

Lightyear              Branding Photography
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Lightyear              Branding Photography
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Lightyear              Branding Photography
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Arroyo
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Arroyo               Type Design Custom Typeface

Arroyo font is inspired by the fluidity and flow of 
water, particularly in the form of small streams 
created by fast-flowing water. This concept 
influenced the design of the font, where the gaps 
in the letters resemble the creeks on the earth's 
surface. The font was created for a photo exhibition 
of renowned photographer Kadir van Lohuizen at 
the KAF Museum in Almere, Flevoland, and serves 
as the visual identity for the event where I was also 
involved in the spatial design.

ßÑ!
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arroyo
arroyo$1M

Arroyo               Type Design Custom Typeface
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Жж€!?
Arroyo               Type Design Custom Typeface
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@&ЮΦ
Arroyo               Type Design Custom Typeface
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Lightyear
Koenigsegg 
Campaign
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Lightyear x Koenigsegg             Graphic Design Collaboration 

I created the visual design for the collaboration 
campaign between Koenigsegg, a megacar 
manufacturer and purveyor of cutting-edge mobility 
technology, and Lightyear, a Netherlands-based 
high-tech company developing the world's first 
solar vehicle. Koenigsegg had invested in Lightyear 
as part of a wider technology-sharing partnership, 
where the two automakers shared proprietary and 
patented information. The goal of this knowledge 
exchange was to enable the development of 
ultra-efficient vehicles and to jointly develop new 
automotive technologies.
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Lightyear x Koenigsegg             Graphic Design Collaboration 
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Unification
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The font design project was a reflection of my 
personal and cultural background as an Armenian 
born in Uzbekistan and raised in the Netherlands. 
I aimed to unify the Armenian, Cyrillic, and Latin 
alphabets through the shape of language. My 
inspiration was my dad's old children's alphabet 
book, where I found hand-drawn lettering that 
served as a starting point for my shapes. To create 
the font, I decomposed the glyphs of all three 
alphabets into their skeleton forms, analyzed 
the components, and reassembled them into a 
cohesive design reflecting all three scripts.

Unification              Type Design Custom Typeface

փ
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1ab47
dance
wonka

Unification              Type Design Custom Typeface
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ԹԼԱՋ
խպյչ
жфыթ

Unification              Type Design Custom Typeface
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Ocean Out of Home
Campaign Lightyear
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I was responsible for the art direction, design,  
and execution of the world's first solar car  
reveal campaign on premium digital outdoor 
locations across the Netherlands and in London.  
This campaign featured stills and video ads 
displayed at 15 locations.

Exclusive advertisements for Lightyear, the 
world's first solar-powered production car, were 
displayed on roadside, retail, and city center digital 
advertising screens in the Netherlands and at the 
prestigious Canary Wharf development in London.

The production car took center stage in the outdoor 
campaign, which was displayed on Ocean's entire 
portfolio in cities such as Amsterdam, The Hague, 
Rotterdam, Utrecht, Eindhoven, and the Westfield 
Mall of the Netherlands. In the UK, the car made  
its exclusive debut on The Screen at Canary Wharf 
in London.

Lightyear Out of Home Campaign           Graphic Design Ocean
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Lightyear Out of Home Campagne           Graphic Design Ocean
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Virtual Demo for
Sylton Inc. (Innofaith)
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I was responsible for the art direction, design, 
and execution of Sylton’s first Virtual Demo: 
an immersive digital walkthrough showcasing 
the workflow of a modern clinic using the 
Observ520x skin analysis system. The interactive 
experience guides users through each step—
from patient intake to personalized treatment 
recommendations—highlighting how the 
Observ520x integrates seamlessly into clinical 
practice.

The demo combines intuitive UX design, sleek 
visuals, and educational storytelling to position the 
Observ520x not just as a diagnostic tool, but as an 
essential part of an efficient, future-forward clinic. 
This project serves both as a marketing asset and 
a product onboarding tool for international partners 
and clients. The project was executed together with 
MarTech.

Virtual Demo                                 Graphic Design Sylton Inc
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Virtual Demo                                 Graphic Design Sylton Inc
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Virtual Demo                                 Graphic Design Sylton Inc
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Virtual Demo                                 Graphic Design Sylton Inc
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Countdown  
Campaign
Lightyear 0 
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Countdown Campaign Lightyear 0           Graphic Design Identity 

I was in charge of designing the Countdown 
Campaign for the launch of Lightyear 0 in June 
2022. To bring the campaign to life, I created both 
stills and animations showcased over various 
social platforms and paid media. The goal of the 
campaign was to give a sneak peek of the car's 
design and to generate interest and intrigue among 
potential attendees.
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Countdown Campaign Lightyear 0           Graphic Design Identity 
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Countdown Campaign Lightyear 0           Graphic Design Identity 
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Countdown Campaign Lightyear 0           Graphic Design Identity 
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Expo Design
Kadir van Lohuizen
KAF Museum Almere
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KAF Museum              Design Exhibition

In collaboration with the design agency 
Kummer&Herrman and photographer Kadir van 
Lohuizen, I curated and designed an exhibition 
at the KAF museum in Almere. I designed the 
exhibition space as well as the concept for the 
overall exhibition with my colleagues and I created 
a custom typeface, enhancing the presentation of 
van Lohuizen’s powerful imagery. The goal was to 
create a memorable and immersive experience for 
visitors, showcasing the photographer’s talent in 
documentary photography and generate the feeling 
of being towered over by the slanting walls like 
waves of water crashing down.

Nu te zien  
in Kunstlinie
Almere
www.kunstlinie.nl

Deze tentoonstelling kwam tot  
stand in samenwerking met:

25 januari 
t/m 10 mei

Tentoonstelling 
over de stijgende 
zeespiegel
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KAF Museum              Design Exhibition
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KAF Museum              Design Exhibition
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KAF Museum              Design Exhibition
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KAF Museum              Design Exhibition
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ELEO 
Rebranding
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ELEO              Branding New identity

I started working for ELEO in the beginning of 2023.  
ELEO is a scale up company specialised in making 
modular battery packs for off highway vehicles. 
Their branding was still underdeveloped and I 
was hired to shape the brand in a new direction 
of looking clean, well balanced, sophisticated and 
trustworthy.
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ELEO              Branding New identity
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ELEO              Branding New identity
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ELEO              Branding New identity

Our Identity font is Obvia Designed by Marconi 
Lima. From Typefolio. And can be downloaded  
from Adobe Fonts through the button on the 
screen. We use Obvia Regular and Obvia Medium. 
The typeface is both technical and modern.

AaBbCcAaBbCcShape 
the  
future

Obvia MediumObvia Regular

Download 
Obvia

38

Typeface

abcdefghijklm 
nopqrstuvwxyz
ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890!@#%&

abcdefghijklm 
nopqrstuvwxyz
ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890!@#%&

Brand LogoName Typeface Colors Identity PhotographyIconsPattern Don’ts
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ELEO              Branding New identity
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ELEO              Branding New identity
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ELEO              Branding New identity
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Informal
Contrast
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Informal contrast             Type Design Typeface

The exploration of texture variation is the focus 
of this typeface, which features both regular and 
informal shapes that simulate the rippled effect 
of a disturbed water surface. The design aims to 
showcase how texture can be manipulated in a font 
to create dynamic and fluid visual effects.
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Informal contrast             Type Design Typeface

Mandarin Khaki
Llama Dalmatian
Xiao Yunnan No
Culled Zhora Huli
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Informal contrast             Type Design Typeface

an
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AMWC Monaco
Tradeshow Sylton Inc.



52/84  Gajana Aslanjan  Portfolio        info@gajanaaslanjan.nl  +31658978664

I was responsible for the creative direction, visual 
design, and on-site execution of Sylton’s presence 
at AMWC Monaco 2025, one of the world’s leading 
aesthetic medicine conferences. Our goal was to 
position the Observ520x as a must-have solution 
for advanced skin analysis within high-end clinics.

This included the design of a visually striking booth, 
featuring a custom facial scan backdrop, motion 
graphics, printed materials, and branded video 
content. I also managed live demo coordination and 
led content creation on-site, capturing photography 
and video for use across social platforms, press, 
and future campaigns.

The project successfully brought brand consistency 
and premium visual storytelling to an international 
stage, strengthening Sylton’s presence in the global 
aesthetic market.

AMWC Monaco              Graphic Design Sylton Inc
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AMWC Monaco              Graphic Design Sylton Inc
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Quarterly Reports
Lightyear
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I was responsible for the design of Lightyear's 
quarterly shareholder reports. My role included 
creating a visual representation of the company's 
financial performance and progress, aimed 
at making the information accessible and 
understandable for shareholders. My focus  
was on ensuring that the reports aligned  
with Lightyear's visual identity, and effectively  
conveyed the financial status and progress  
of the company to stakeholders.

Quarterly shareholder reports Lightyear           Graphic Design Identity

1Shareholder Report Q3 2022

Shareholder Report 
1 July 2022 — 30 September 2022

Q3
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11Shareholder Report Q3 2022

Lightyear 0 
Q3 has seen us press toward production without pause, hitting some 
major milestones along the way. Not just for Lightyear 0, but the  
automotive industry. 

Here’s what we did this quarter:

— Achieved an official aerodynamic drag 
coefficient of 0.175. This is an outstanding 
number; it breaks records and makes 
automotive history. There is no known 
production vehicle with a Cd value below 0.2, 
other than Lightyear 0.   

— Progressed the setup of our production 
line with Valmet Automotive, successfully 
completing the first pre-production build in 
Finland.

— Started up a logistical supply chain network 
that runs from all over the world to the 
Netherlands and on to Finland to support 
vehicle builds.

— Continued Design Verification Plan (DVP) 
testing with our Production Intent Vehicles 
(PIVs). This included:

— Great results in safety testing. We 
completed the majority of homologation 
interior safety tests, plus full vehicle 
tests that remove risk and bolster 
confidence in structure and safety 
systems.

— The finalization of vehicle behavior 
characteristics. This ensures a safe, 
comfortable, and efficient driving 
experience from steering to ride and 
handling.

— Completion of final system  
durability tests.

11 17Shareholder Report Q3 2022

Lightyear family
At Lightyear, we know our success depends on our people — the bright, 
driven minds that make our company what it is. We’ve continued to 
build upon an impressive milestone of 500 employees in Q2 by passing 
the 600 mark in Q3.

33.3
Average age

1.1%
Turnover rate

75
eNPS Male — Female 

80/20%
Headcount

610

Nationalities

44

While growing, we maintained the male/female 
ratio at 80:20, adding one more nationality 
to our diversity list to bring the number of 
nationalities working at Lightyear to 44.  
The average age across the organization  
also increased slightly to 33.3 years

Turnover has steadily decreased quarter on 
quarter, from 2.4% to 1.1%. In Q3 we welcomed 
more interns as well, with 53 currently 
completing their internship at Lightyear. 
Making up almost 10% of the workforce as 
it stands today, they contribute significantly 
to the company in terms of cutting-edge 
knowledge, diversity, and ideas. 

The Q3 Employee Net Promoter Score (eNPS) 
has slightly decreased, going from 81 to 75. 
Although this is still a positive number, it 
emphasizes the need to make headway with 
our challenges. We continue to prioritize 

creating a better workload for employees, 
who experience this as high. In addition, we 
continue to update and mature our processes. 
This way, we can create more stability in our 
next phase of growth.

Quarterly shareholder reports Lightyear           Graphic Design Identity
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Quarterly shareholder reports Lightyear           Graphic Design Identity

27Shareholder Report Q3 2022

Summary of consolidated statement of  
financial position as at 30 September 2022 
(amounts in EUR 1,000)

Assets     

Non-current assets
Cash
Other current assets

Total assets

Shareholders’ equity

Liabilities

Non-current liabilities
Current liabilities
Total liabilities

Total of shareholders’ equity and liabilities

2022-09-30

5,470
5,320

36,935

(147,818) (40,405)

184,638
10,905

195,543

90,762
16,812

107,574

3,491
47,286
16,392

FY 2021

Audited

A significant portion of the balance sheet is convertible loans and shareholders’ 
equity. Other current assets include €17.5m which is part of convertible loans 
that were signed in Q3. This cash was received in October 2022. 

47,725 67,169

47,725 67,169

Unaudited

27 37Shareholder Report Q3 2022

Assets   

Property, plant and equipment
Right-of-use assets
Intangible assets
Non-current financial assets
Non-current assets

Inventory
Prepayments
Other current financial assets
Cash and cash equivalents
Current assets

Total assets

2022-09-30 FY 2021

2,825
1,936

402
307

5,470

2,492
29,436
5,007
5,320

42,255

1,452
1,367

257
415

3,491

0
8,218
8,174

47,286
63,678

Consolidated balance sheet 
as at 30 September 2022 
(amounts in EUR 1,000)

2022-09-30 FY 2021

0
0

71,767
(1,150)

(218,435)

0
0

69,186
(665)

(108,926)

Equity

Issued capital
Treasury shares
Share premium
Share based payment reserve
Retained earnings
Total Equity

Liabilities 

Loans and borrowings
Derivative liability
Lease liabilities
Government grants
Non-current liabilities

Loans and borrowings
Other current financial liabilities
Lease liabilities
Government grants
Trade and other payables
Current liabilities

Total liabilities
Total equity and liabilities

47,725 67,169

AuditedUnaudited AuditedUnaudited

180,077
2,589
1,197
775

184,638

3,053
2,846

759
498

3,749
10,905

195,543

47,725

87,957
1,086

944
775

90,762

3,022
5,312

491
809
7,178

16,812

107,574

67,169

(147,818) (40,405)
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Nederlands 
Fotomuseum
Steenbergen 
Stipendium
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Nederlands Fotomuseum            New Identity NFM

I was assigned several design projects for 
the Nederlands Fotomuseum, including the 
Steenbergen Stipendium 2019 identity, which was 
my largest project. I was given complete creative 
freedom to design the identity and it was used in 
various forms across multiple social platforms.
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Nederlands Fotomuseum            Flyer NFM
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Nederlands Fotomuseum            New Identity NFM
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Korean (hangeul)
Type Design
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Korean Type Design (Ongoing)            Type Design Hangeul

A snippet of my first hangeul design, currently still 
only consisting of 39 glyphs, hopefully more to 
follow in the future!
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Korean Type Design (Ongoing)            Type Design Hangeul
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Korean Type Design (Ongoing)            Type Design Hangeul



66/84  Gajana Aslanjan  Portfolio        info@gajanaaslanjan.nl  +31658978664

Common Ground 2
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Common Ground             Catalogue exhibition AkzoNobel

As part of my collaboration with the design agency 
Kummer&Herrman, I was responsible for designing 
the second exhibition catalogue for the AkzoNobel 
Art Foundation space.Common Ground 

Connect In Color
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Common Background | 2018
pigmenten, caseïne | 400 × 700 cm

KAPKAR/ WS1P- AN | 2018 
multiplex en AkzoNobel lakken

Frank Havermans

In de studio voor Architectural Art,  
Design and Urban Space van Frank 
Havermans (1967, Nederland) worden 
strategische interventies voor specifieke 
locaties gemaakt waarmee het menselijk 
lichaam vanuit zijn eigen veilige omgeving  
inter actief contact kan maken met de 
buiten wereld. In een wereld die uitsluitend 
draait om efficiëntie, snelheid en standaar
disatie creëert Havermans innovatieve 
oplossingen die inspelen op zowel  
individuele als collectieve behoeften. In 
KAPKAR/ WS1P- AN (2018), gemaakt 
voor de Art Space in opdracht van 
AkzoNobel, wordt dit gemeenschappelijk 
domein opnieuw gedefinieerd, waardoor 
het ook een nieuwe betekenis krijgt.  
De installatie van Havermans is gemaakt 
van onze producten en vormt daarmee  
een unieke combinatie van de ‘common 
ground’ met een persoonlijke invalshoek. 
Tussen twee pilaren hangt een eenper
soons werkplek: een plek om je terug te 
trekken en veilig te voelen, maar wel  
voor iedereen zichtbaar en toegankelijk. 
KAPKAR/ WS1P- AN is met recht een  
zwevende werkplek te noemen. 

Havermans is afgestudeerd aan de Academie voor 
Beeldende Kunsten SintJoost in Breda. Hij krijgt 
opdrachten uit binnen en buitenland. Zijn werk is 
tentoongesteld in veel musea en kunstgaleries, 
waaronder het Stedelijk Museum, Den Bosch, het  
Van Abbemuseum, Eindhoven, het NAI, Rotterdam, 
SCHUNCK, Heerlen. Het was ook te zien op de  
15e Architectuur Biënnale in Venetië en de 7e 
Architectuur Biënnale in Sao Paulo. 

Gijs Frieling

Gijs Frieling (1966, Nederland) staat 
bekend om zijn levendige, decoratieve  
en overrompelende muurschilderingen. 
Zijn werk uit 2018, Common Background 
(speciaal gemaakt voor ‘Common 
Ground’), toont een sublieme en ongerepte 
schoonheid. Vanuit de beschutting van 
een koel, groen bos met uitsluitend Gods 
schepselen als gezelschap, dwaalt de blik 
van de kijker over een wijds wateropper
vlak om uiteindelijk bij de besneeuwde 
bergtoppen in de verte tot rust te komen. 
Roze omrande wolken drijven loom boven 
de bergtoppen, als wollige mutsjes die 
vroeg of laat zullen dalen om die rotsige 
hoofden te bedekken. “Voordat wij leren 
lezen en schrijven en ons kunnen bewa
penen met woorden om onze weg in de 
werkelijkheid te vinden, beschouwen wij 
de natuur niet als een kracht die wezenlijk 
van onszelf verschilt”, zegt Frieling. 
 
Frieling is afgestudeerd aan de Gerrit Rietveld  
Academie en was artist in residence aan de 
Rijksakademie van Beeldende Kunsten, beide in 
Amsterdam. Hij maakt tijdelijke en permanente 
muurschilderingen in musea, op openbare locaties  
en particuliere woningen. Daarnaast creëert hij 
autonome kunstwerken die te zien zijn in veel 
openbare en particuliere collecties, waaronder  
het Stedelijk Museum Amsterdam. 

Common Ground 2: Connect in Color AkzoNobel Art Space Common Ground 2: Connect in Color AkzoNobel Art Space

Common
Ground

Nederlands

Common Ground             Catalogue exhibition AkzoNobel
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Nederlands
Letterenfonds
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Nederlands Letteren Fonds            Booklet, Poster, Identity NLF

I was tasked with designing the identity for the 
Literaire Vertaaldagen 2019, an event organized 
by the Nederlands Letteren Fonds. To emphasize 
the significance of words and intonations, I drew 
inspiration from musical accents found on music 
sheets and incorporated these into the design.  
The aim was to visually express the theme of 
language and translation through the use of  
musical elements.

(NLF)

ederlands
letterenfonds

dutch foundation
for literature
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Nederlands Letteren Fonds            Booklet, Poster, Identity NLF

 
 
Literaire Vertaaldagen 2019

Li–te–
rair  –e
ver–taal
      da–
         gen
      2019

Symposiumdag
Vrijdag 13  
december 2019
‘Vertalen en muziek 
- het dienen van  
twee muzen’

Workshops
Zaterdag 14 december 2019
_  Proza vertalen uit het Duits, 

Engels, Frans en Spaans in  
het Nederlands

_  Poëzie vertalen uit het  
Engels in het Nederlands

_  Young Adult vertalen uit het 
Engels in het Nederlands

_  Proza vertalen uit het 
Nederlands in het Duits,  
Engels en Frans

_  Hoe verkoop ik mijn werk  
(en een beetje mijzelf)?

_  Verschuivende opvattingen  
over beladen termen

_  Vertalen zonder regels?  
Over het vertalen van beeld

 
 
Literaire Vertaaldagen 2019

De Literaire Vertaaldagen worden  
financieel mogelijk gemaakt door het  
Lira Fonds, het Nederlands Letterenfonds, 
Literatuur Vlaanderen, het Expertisecentrum 
Literair Vertalen en de Auteursbond. 

De praktische organisatie is in handen  
van het Vertalershuis Amsterdam.

Redactie: Marije de Bie, Laurie Hasselt,  
Hanneke Marttin en Machteld de Vries
Ontwerp: Kummer & Hermann, Utrecht
Druk: Platform P

      Het–
die–nen

van
twee
mu–zen
         

De eenentwintigste Literaire 
Vertaaldagen zijn georganiseerd door 
Peter Bergsma, Marije de Bie, Pauline 
de Bok, Sander Grasman, Nicolette 
Hoekmeijer, Isabel Hessel, Fleur van 
Koppen, Lara Rogiers, Nathalie 
Tabury, Manon Smits, Tjadine 
Stheeman en Machteld de Vries. 

Met dank aan Alphabet Street, gilde voor 
Zwarte (beeld)Taalkundigen & Wordsmiths 
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DOX Theater
Wat me niet breekt
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As part of my collaboration with design agency 
Kummer&Herrman, I was responsible for designing 
the banners, posters, and flyers for the DOX theater 
show "Wat me niet breekt."

Wat me niet breekt             Graphic Design DOX
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Wat me niet breekt             Graphic Design DOX
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NVAN DE MAKERS VAN BROMANCE 

WO 9 & DO 10 OKT
STADSSCHOUWBURG-UTRECHT.NL
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NVAN DE MAKERS VAN BROMANCE 

MA 14 — DO 17 OKT 
KRAKELING.NL

“De Gilde laat zijn personages oprecht  

met gewichtige kwesties worstelen en  

verliest daarbij nooit hun kwetsbaarheid  

of geloofwaardigheid uit het oog.”  

— NRC Handelsblad over Timothy de Gilde

WAT ME 
NIET BREEKT
MAAKT MIJ NIET
NOODZAKELIJK 
STERKER

Hoe is het om op te groeien als je ouders 

er niet voor je zijn. Hoe doe je dat? Wie 

helpt je? Wat voel je? Wat maak je mee? 

Dat verhaal wordt nauwelijks verteld. 

Autodidact en upcoming choreograaf 

Dalton Jansen groeide op zonder ouders 

in de buurt en neemt zijn ervaringen mee 

bij het maken van de choreografie. Regis-

seur Timothy de Gilde en tekstschrijver 

Joachim Robbrecht (makers Bromance) 

hebben met hun theatervoorstellingen 

al meerdere prijzen gewonnen. Met deze 

voorstelling doorbreekt het trio de stilte.

AGENDA
wo 09.10.19 
Stadsschouwburg 
Utrecht try-out 

do 10.10.19 
Stadsschouwburg 
Utrecht première 

ma 14.10.19 t/m  
do 17.10 19 
De Krakeling, Amsterdam 

do 31.10.19 
Theater De Lieve Vrouw, 

Amersfoort 

ma 04.11.19 
Parktheater Eindhoven 

di 05.11.19 
De Goudse Schouwburg  

do 07.11.19 
TAQA Theater De Vest, 

Alkmaar

di 12.11.19 
Theater Aan Het Spui, 

Den Haag

do 14.11.19 
Chassé Theater, Breda

di 19.11.19 
De Nwe Vorst, Tilburg 

do 21.11.19 
Schouwburg  
Het Park, Hoorn 

do 28.11.19 
Toneelschuur, Haarlem 

ma 09.12.19 
Bijlmer Parktheater, 

Amsterdam

di 10.12.19 t/m  
do 12.12.19 
De Krakeling, 
Amsterdam

di 17.12.19 
Rotterdamse 
Schouwburg  

wo 18.12.19 t/m  
vr 20.12.19 
Theater Kikker, Utrecht

Deze speeldata zijn  

onder voorbehoud. 
Bekijk de actuele 
speeldata op  
www.wijzijndox.nl

Regie Timothy de Gilde  

Tekst Joachim Robbrecht i.s.m. 

Artun Arasli Alaska  

Choreografie Dalton Jansen 

Decor Janne Sterke 

Muziek Bart Rijnink Kostuums 

Rebekka Wörmann  

Lichtontwerp Tim van ’t Hof  

Performers Olaf Ait Tami, 

Nastaran Razawi Khorasani, 

Nimuë Walraven, Nadine Wijshoff, 

Shelley Bos, Bram Walter
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Nederlands 
Fotomuseum
Flyers, cards
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Nederlands Fotomuseum            Flyer NFM
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Nederlands Fotomuseum            Flyer NFM
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Nederlands Fotomuseum            Flyer NFM
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Nederlands Fotomuseum            Business Cards NFM
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Desipientia
Magazine
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Desipientia is an art historical magazine affiliated 
with the Art History department of Radboud 
University in Nijmegen and the Reunists Circle 
Art History and Archaeology. It is published twice 
a year, with each issue focusing on a specific 
theme, and features contributions from established 
researchers in the field of art history as well as 
opportunities for young art historians to publish 
their research. The magazine has a national 
distribution and can also be found in museums, 
university libraries, and Dutch institutes abroad in 
the Netherlands and Belgium.

At the end of 2020, I was approached to  
redesign the identity and appearance of Desipientia,  
and I have been serving as their graphic designer 
ever since.

Desipientia              New Identity Design

KUNSTHISTORISCH TIJDSCHRIFT
DESIPIENTIA
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Desipientia              New Identity Design
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Desipientia              Magazine Design Design
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Desipientia              New Identity Design
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Desipientia              New Identity Design



86/84  Gajana Aslanjan  Portfolio        info@gajanaaslanjan.nl  +31658978664

Arabic
Type Design
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Arabic Type Design (Ongoing)            Type Design Arabic

A snippet of my first Arabic design, currently still 
only consisting of 120 glyphs.
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Arabic Type Design (Ongoing)            Type Design Arabic
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Vedute
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Vedute; Ruimte is ook maar een woord is a 
three-dimensional manuscript created for The 
Vedute Foundation in collaboration with Kummer 
& Herrman. It visualizes the concept of space 
and explores the interaction between space and 
language. The manuscript uses language as its core 
material and showcases how words can create, 
transform, close, or make space disappear. The 
design and idea behind the object were a result of 
my complete creative freedom.

This unique piece can be viewed in the archive of 
Het Nieuwe Insituut in Rotterdam.

Vedute; Ruimte is ook maar een woord            Vedute Design Design
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Vedute; Ruimte is ook maar een woord            Vedute Design Design
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Anguilla
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Anguilla is a text-to-display typeface that 
showcases the movement of the hand and writing 
tools in its design. This typeface family includes 
regular, bold, and display styles, inspired by the 
research on flat nib writing tools such as flat 
brushes and markers. The focus was on capturing 
the tension between static and dynamic forms, 
translating movement, and incorporating elements 
of Gaelic handwritten script. The typeface displays 
the acceleration and deceleration in tool handling, 
resulting in different styles within the family.  
Anguilla showcases both static and dynamic 
shapes while maintaining legibility by combining 
individual stroke movements and preserving  
classic shape structures.

Anguilla               Type Design Design
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Anguilla               Type Design Design
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Anguilla               Type Design Design
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The Tall Grass  
In The Back Yard
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The Tall Grass In The Back Yard            Book Design Design

The "Tall Grass In The Back Yard" book design 
was created for the stories and poems of Creative 
Writing students at ArtEZ. The design features 
multiple layers that deconstruct the text, reordering 
its words and sentences to emphasize their 
significance or the lack thereof. 



98/84  Gajana Aslanjan  Portfolio        info@gajanaaslanjan.nl  +31658978664

The Tall Grass In The Back Yard            Book Design Design
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The Tall Grass In The Back Yard            Book Design Design
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New Antiqua
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New Antiqua          Type Design Design

Revival of the Romische Antiqua by Genzsch & 
Heyse involved digitizing the forgotten original 
design and enhancing it with added characters 
and slight polish. I am also working on expanding 
its Cyrillic alphabet. The capitals of Romische 
Antiqua were originally designed by Albert Anklam 
in 1885 and acquired by DeVinne for reference 
in negotiations with the Central Type Foundry 
in 1888/90, which led to the De Vinne types. 
The lowercase was designed by Heinz König 
and cast by G&H in 1888, and the typeface was 
accompanied by Römische Kursiv (1902) and 
other styles such as halbfett, schmalhalbfett, and 
licht (open). Klassische Antiqua (1902) is a lighter 
weight. Also sold by Farmer (as Bradford Old Style), 
Hansen (as Crawford), Shanks (as Flemish Old 
Style), Haddon (as Haddonian), Inland and Lanston 
Monotype (as MacFarland), FTF (as Elzevir Plantin).
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New Antiqua          Type Design Design
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New Antiqua          Type Design Design
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